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For Social Commerce platforms and merchants, where independent sellers and affiliates drive revenue, effective
Payment Orchestration can be a game changer. The industry thrives on a motivated sales force, and nothing keeps that
momentum stronger than reliable, fast, and flexible payments. However, managing payments at scale, across various

geographies and currencies, is a challenge.

This is where Payment Orchestration platforms come in, offering streamlined solutions to simplify complex,

high-volume payouts to global sellers and affiliates.

This guide is specifically designed for Social Commerce platforms and merchants who are focused on building the
critical infrastructure necessary to attract and retain top sellers. It focuses not only on what Payment Orchestration is,
but why Payment Orchestration is crucial for Social Commerce, what to look for in a Payment Orchestration partner, and
real-world examples of how it has transformed operations for Social Commerce.

What Is Payment
Orchestration?

I
Let’s start by defining what Payment Orchestration actually is.

Specific to Social Commerce, Payment Orchestration is the
automated management and distribution of seller and affiliate
earnings across various payment methods and regions,
ensuring timely, secure, and compliant payouts.

Designed to handle the unique needs of Social Commerce,
Payment Orchestration streamlines the complex processes of
dispersing earnings globally, meeting regulatory
requirements, and offering your sellers flexible payout
options. Payment Orchestration allows Social Commerce
platforms and merchants to enhance seller and affiliate
satisfaction, expand their reach, and maintain operational
efficiency.

The Importance of Instant
Payouts for Social Commerce

In the Social Commerce industry, timing is everything. Instant
payouts can significantly boost affiliate engagement and
satisfaction. Traditional payment methods with long
settlement times can discourage salespeople, particularly in
competitive markets where direct competitors offer faster
payouts.

Why instant payouts are critical for DSOs:

Why Payment Orchestration
Matters for Social Commerce

For Social Commerce platforms and merchants,, the relationship
between the company and its affiliates is built on trust, transparency;,
and financial reward. Affiliates need to feel confident that their
earnings - whether commissions, bonuses, or rewards - are handled
seamlessly and without delay. Delayed or incorrect payouts lead to
frustration, erode trust, and in worst-case scenarios, cause sellers to
leave for other opportunities.

Payment Orchestration is the strategic process of managing,
automating, and optimizing these payouts, whether for thousands of
affiliates in different currencies or across varying geographies. A
robust Payment Orchestration platform enables Social Commerce
companies to streamline payment processes, ensure accuracy,
maintain compliance, and provide affiliates with access to their funds
faster than ever before.

Here's why it's particularly important for Social Commerce:

Global Reach: Social Commerce operates across borders. A Payment
Orchestration platform ensures global payments are processed
smoothly, accounting for local regulations, taxes, and currencies.

Flexibility in payment methods: Affiliates and sellers want access to
their earnings through the channels most convenient to them,
whether it’s through bank transfers, digital wallets, or even prepaid
cards.

Incentivizing top performers: Instant payouts and reward
disbursements are powerful motivators for sellers. Real-time access
to earnings can drive further sales activity and loyalty.

@ Boost Seller Motivation:

Instant access to earnings is a powerful
incentive. Sellers are more motivated to
perform when they know their efforts
are rewarded quickly.

@ Retention of Top Talent:

Delayed payments can lead to dissatisfaction,
causing top sellers to leave. Instant payouts reduce
the churn rate among high-performers by giving
them confidence in the company’s ability to deliver.

Competitive Differentiation:

Social Commerce companies that offer
instant payments stand outina
crowded market, attracting more
distributors and giving thema
competitive edge.



Why Spendback Matters for Social
Commerce:

Accelerates Affiliate Sales Cycles: Immediate access to earnings allows
affiliates to purchase additional products and replenish stock without delay.
This is crucial for DSO models where affiliates often purchase inventory upfront
and rely on product sales to drive revenue.

Boosts Affiliate Engagement and Loyalty: Seamless spendbacks strengthen
affiliate commitment to the brand, as they can quickly reinvest in products,
special promotions, or incentives. This access to funds directly for purchases
within the DSO ecosystem reduces reliance on personal finances for
reinvestment, making it easier for affiliates to sustain and grow their
businesses.

Improves Cash Flow and Operational Efficiency for DSOs: By keeping funds
within the ecosystem, companies benefit from improved cash flow and a higher
reinvestment rate. This reduces the administrative overhead associated with
onboarding new payments from affiliates and makes the overall operation more
efficient.

Five Things to Look for in a Payment
Orchestration Partner

Global Compliance and Multi-Currency Support

DSOs often operate in multiple countries, each with unique regulatory
and tax requirements. A robust Payment Orchestration partner should
be adept at handling global payments, navigating local tax laws, and
providing multi-currency support without additional complexities.

@

Security and Fraud Prevention

With a high volume of transactions, DSOs are particularly vulnerable to
fraud. Ensure your payout partner has robust security measures, such
as two-factor authentication, data encryption, and fraud detection
algorithms to protect your business and affiliates.

@}

Flexible Payment Options

Your affiliates may come from different backgrounds, with varying
preferences for payment methods. A platform that supports diverse
payout options—such as digital wallets, bank transfers, prepaid cards,
and even cryptocurrencies—will keep your affiliates happy by offering
the convenience they expect.

e

Scalability

DSO businesses grow fast, and your payout platform should be able to
scale alongside you. The solution should handle large volumes of
payouts across multiple geographies without compromising on speed
or accuracy.

Instant Payout Capability

As mentioned earlier, instant payouts are a crucial motivation in DSO.
Look for a Payment Orchestration platform that enables instant
disbursements to affiliates, allowing them to access their fundsin
real-time. Maintaining high levels of satisfaction and engagement at
all times is critical.
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How a Payment Orchestration
Enables Spendback:

To support instant spendback, a DSO-focused Payment
Orchestration solution should include the following
features:

Instant Earnings Transfer with Reinvestment Options:
Affiliates should be able to access their earnings
immediately and seamlessly reinvest a portion (or all) of
their funds directly into products or services. An
orchestration solution that enables this can significantly
enhance the affiliate experience by reducing wait times
and simplifying the purchasing process.

In-App Wallets or Digital Credits for Reinvestment:

Many Payment Orchestration solutions now offer in-app
wallets or digital credit options that facilitate immediate
spendback. These wallets allow affiliates to keep funds
within the ecosystem, providing them with quick access to
credits or balances specifically reserved for reinvestment
purposes.

Automated Spendback Triggers and Promotions:
Advanced platforms can even include automated features
that trigger promotions or provide spendback credits
based on earnings. For instance, a affiliate who reaches a
specific sales threshold could automatically receive a
discount on their next product purchase, motivating them
to use their earnings for business growth.

It’s Time To Transform Your
Social Commerce Payment
Operations

In a highly competitive industry like Social Commerce,
where success relies on a motivated and engaged sales
force, Payment Orchestration plays a critical role in driving
growth. By ensuring instant, accurate, and global payouts,
companies can retain top talent, expand into new markets,
and scale with ease.

When selecting a Payment Orchestration partner, focus on
those that offer global compliance, instant payouts, and

robust security features to meet the unique challenges of
Social Commerce.
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